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The Retail Industry in Hampton Roads

Trade is the backbone of an integrated regional economy because the exchange of goods and
services is a primary driver in creating value and providing benefit to market participants.
One of the best readily available ways to measure trade is through retail sales. When Hamp-
ton Roads’ economy grows, retail sales grow even more rapidly as increased income is quick-
ly passed through to consumption of goods and services. Conversely, during the most recent
recession, retail sales shrunk considerably as individuals cut back on their purchases.

Hampton Roads’ retail employment has declined from 93,800 jobs in 2007 to 84,000 in
2010, and has grown to 86,000 in the subsequent 4 years; regional retail employment is still
8.3% below 2007 levels. Retail employment fell despite an increase in retail sales, which
grew by 1.1% between 2007 and 2014. This was likely caused by the fact that while retail
sales have experienced some recovery from their 12.6% decline, the number of retail estab-
lishments in the region has only started growing in 2012, and retailers remain cautious in
increasing payrolls until the regional recovery accelerates.

The regional and national retail experience have diverged considerably, and while both
Hampton Roads and the U.S. saw proportional decline in retail sales, the U.S. retail recovery
proceeded far more robustly than that of the region. Retail sales have increased by 32.2% na-
tionally since March 2009, while Hampton Roads’ retail sales only began increasing after
March 2010, growing by 17.4%.

While some of the regional retail sales have been lost to the growth of internet sales, there
seem to be other factors at work as well. Despite the continued growth of regional incomes
during the recovery, the retail sales industry has likely been held back by the decline in
household wealth during the recession.
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Figure 6.1 Employment in the Hampton Roads Retail Industry
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Figure 6.2 Distribution of Retail Employment
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Why is it important?

The retail sector consists of a vari-
ety of sub-sectors, each of which
are subject to unique market forc-
es. In order to appreciate how
market changes affect the retail
industry, it is important to ob-
serve the composition of retail
employment.

How are we doing?

General merchandise, food & bev-
erage stores, and motor vehicles &
parts account for the majority of
retail employment in Hampton
Roads. A myriad of other business
categories constitute the other
45% of retail employment.

Hampton Roads Benchmarking Study



\ Retail Industry

Figure 6.3 Retail Employment as a Share of Total Employment
in Hampton Roads and the U.S.
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Figure 6.4 Change in Retail Employment in Hampton Roads and
Reference Metro Areas
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Figure 6.5 Inflation-Adjusted Taxable Retail Sales and Income
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Figure 6.7 Retail Sales by Business Category
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Figure 6.8 Change in Retail Sales by Business Category

Change in Hampton Roads Sales by Business Category Why is it important?

Source: Virginia Department of Taxation, HRPDC
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Figure 6.9 Retail Establishments in Hampton Roads
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Source: Virginia Department of Taxation, HRPDC

Figure 6.10 Retail Sales per Establishment in Hampton Roads

Hampton Roads Taxable Sales by Establishment Why is it important?
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Figure 6.11 Internet Sales as a Percentage of Total Retail Sales
in the U.S.

Why is it important? Internet Sales as a Share of U.S. Sales
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